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Under Article 38 of the 1973 Constitution of Pakistan, it is 
state’s responsibility to ensure the provision of food and 
basic essentials along with other social and economic 
bene�ts to its citizens. Over the past few years, the prices 

of essential food items have witnessed substantial rise, thus putting extra 
burden on consumers.

 In light of the widespread concerns expressed by the government, 
consumers, and media regarding the high prices of essential food items, the 

of the probe was to suggest remedies to control hoarding, pro�teering and 
stopping any collusive practices in the essential food commodities’ markets.

 After extensive consultation with the stakeholders and the market 
research done by the Commission, a detailed report titled the “Review 
of Framework Relating to Control of Pricing & Supply of Essential Food 

report dealt with the pertinent issues at length, including the price trends, the 
current price control mechanisms, and short & long term recommendations 
to control price hike. 

 Subsequent to the abovementioned Report, the Commission issued 

measures to deal with the issues of hoarding and price hike of essential food 
commodities.

price controls is not only di� cult but is also in contrast to the principles of 
free market economy. Price controls and its regulations may reduce entry and 
investment in the long run and act as a disincentive to improve quality, create 

the price control laws, it is to be ensured that price regulation must be 
balanced with adequate supply to cater for the demand, otherwise it cannot 

achieve its purpose as enshrined under Article 38 of the Constitution.

 According to the Policy Note, one of the reasons for consumers’ 
su�ering due to high prices and shortages of essential food items was the 
implementation of di�erent laws for price control by the four provinces 
enforced through di�erent departments, thus making them ine�ective in 

Commission’s recommendation was to update and consolidate the laws 
relating to essential commodities, food stu�s, agriculture produce markets 
and godowns registration into a single legislation enforced through a single 
authority at the provincial level.

Consumer Welfare

Recommendations Furnished to Control Price 
Hike, Hoarding of Essential Food Items
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Subsequent to the 18th Amendment in the Constitution of Islamic Republic of 

to regulate and monitor prices vest with the provincial governments, hence, the 
following recommendations are made to the governments of Khyber Pakhtunkhwa, 
Punjab, Sindh and Balochistan:

Upgradation and consolidation of laws: At the provincial level 
there are di�erent laws pertaining to essential commodities, 
food stu� s, agriculture produce markets and goodowns 
registration Laws with di�erent departments tasked with 
enforcement of the same. All provincial laws need to be upgraded 
and consolidated, keeping in view the current conditions, under 
one law with a clear responsibilities for implementation under a 
single authority, with the following salient features:

Uniform formula for price determination:
consolidated law should provide for a uniform formula for price 
determination throughout the province
suppliers from hoarding and delivering supplies to places where 
better prices and margins are available. It is however, reiterated 
that the prices should be determined through normal market 
mechanism i.e. supply and demand. Further, the price control 
mechanism should only be enforced in cases of emergency or 
shortages.

Price controls on essential commodities as well as the food 
stu�s should be applied at the wholesale level which can be 
monitored easily as compared to the vast retail sector, given the 
fact that wholesalers are located in mandis and have relatively 
uniform operating cost.

Rather than recommending a single price for one commodity, 
it is recommended that the price determinations be made with 
reference to quality of commodities through range/band 
of prices. Basic quality standards should be identi�ed i.e. the 
minimum range/band in the price would be for average quality 
and the maximum range/band could be for higher quality.

Agriculture Supermarkets: In order to improve the access 
of the farmer to the market and to minimize the role of 
the middleman, the law should provide for establishing of 
‘agriculture supermarkets’ on public private partnership, where 
farmers can directly display and sell their products at the price 

bring about the e� ciency in the demand and supply situation of 
the agricultural produce.

Incentivize the Minimum Support Price (MSP): 
Minimum Support Prices (MSP) mechanism should be employed 
to incentivize farmers to cultivate crops that are likely to be in 
high demand in the future but are currently facing low prices 
and shortage. For example MSP should be o�ered on Pulses/
lentils in order to increase their cultivation in Pakistan and to 
avoid reliance on imports. Further, in order to achieve coherence 
in this regard, the incentivized MSP be deliberated, preferably, 
by National Economic Council and may also be reviewed 
accordingly from time to time.

Promoting food processing and Cold chains: In order to 
reduce wastage of perishable commodities and establish a new 
economic activity, food processing and allied industries should be 
encouraged which inter alia include cold chains. Tax incentives for 
establishing this particular industry would facilitate the growth of 
local industry and reduce the reliance on imports.

A.

E.

D.

i.

ii.

iii.

iv.

B.

C.

Exemption of Hyper/Super Market from application of 
Price Control Laws:
not be applied on Hyper/ Super market for the following reasons:

Supermarket chain stores/hypermarkets bring in foreign 
investment and introduce international best practices 

harvesting, maintenance of cold chain processing of 
foodstu�.

Most of these stores implement a modern agriculture 
supply chain under which perishable items are 
transported and stored in a temperature controlled 
environment. Fruits and vegetables are sold as per 
international standards such as Hazard Analysis of 
Critical Control Points (HACCP)
require huge investments and forcing these stores to 
abide by low prices acts as a disincentive.

of better quality and grading o�ered by supermarkets 
results in higher costs as compared to the traditional 

product that has been graded and packed according to 
international standards is not justi�able.

Supermarket chains have an average �oor space of 

features to provide an amenable shopping experience 

area, air conditioned facilities, wide aisles a wide range 
of products and brands under one roof, customer service 
and trained sta�. Also much e�ort is expended at the 
back end of the business to ensure that a broad range of 
goods reach shelves in a timely and e� cient manner. All 
of these features translate into higher overhead costs for 
supermarket chains/ stores, making it di� cult for these 
stores to continue its operations within the current price 
control regime.

RECOMMENDATIONS



Pakistan is one of the highest wheat consuming countries – wheat �our currently 
caters for around 72 percent of Pakistan’s daily caloric intake with per capita wheat 
consumption of around 124 kg per year. Any change in its supply or price eventually 
impacts the citizens. Taking notice of various news items suggesting upward trend in the 
wheat �our price, the Commission initiated an enquiry and also carried out search and 

that PFMA was providing a platform to its members for �xing the wheat �our prices in 
violation of Section 4 of the Act.

item bene�ts the consumer to bargain for a lower price and prevents retailers from 

increase their sales. PFMA in complete derogation of the aforesaid objective, deliberately 
�xed the rates of wheat �our by conducting meetings and discussing the prices as well 
as the quantities to be produced and supplied by Flour Mills.  

regarding purely business concerns like current and future pricing, production and 

Associations have a responsibility to ensure that their forum is not used as a platform 
for collusive activities.

as it disturbs the central nervous system of the economy. Given the seriousness of the 

With reference to the role of associations, the Commission also observed that rule 
of thumb is not to allow discussion, deliberations or sharing of sensitive commercial 

policy. Further, it is not the role of association to ensure that each and every member of 
the association has a pro�table business.

PKR 75 Million Penalty 
Imposed on PFMA for 

Cartelisation in Wheat Flour

4 Competition Commission of Pakistan
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Law
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PKR 45 Million Penalty on Two 
Snackfood Sellers
complaint from Nimco Corner alleging that its 
registered trademark, �rm name, and product 
packaging, were being fraudulently used by Mr. 
Nimko Corner and Karachi Nimco. Nimco Corner 
claimed to be the sole proprietor of the registered 
name ‘NIMCO’ since 1947, as well as, distinctive 
logos and packaging.

and found that Mr. Nimko Corner and Karachi 
Nimco were imitating the trademark, packaging, 
color scheme, and design of Nimco Corner. On the 
enquiry’s recommendations, show cause notices 
were issued to both companies.

Meher Developers & Constructions sent 
a formal complaint that Mir Hassan Builders & 
Developers was deceptively using their registered 
trademark and logo “Anchor City Gawadar” and 
“symbol of Anchor” in its real estate business.

the said trademark belonged to Meher Developers 

hand, Mir Hassan Builders & Developers, which 

company with the name of “Anchor City Gawadar 
(SMC_Private) Limited” and started advertising its 
project as “Anchor City Gawadar” without obtaining 
the trademark from the relevant authority.

As per the enquiry’s �ndings, a clear 

committed by Mir Hassan Builders and Developers, 
which was enjoying the goodwill and reputation 
associated with the trademark ‘Anchor City 

Gawadar’ and the ‘Device of Anchor.’

In its order, the Commission imposed a 

Competition Act and directed them to inform the 
public through appropriate clari�cation in two 
Urdu and two English dailies that their real estate 
project is not related to the Meher Developer’s 
project.

Nimko Corner not only used the identical colour 
schemes, taglines, shapes, and patterns but also 
copied the exact taglines, placement, graphical 
patterns and font style. Instead of investing in 
developing its own brand, Mr. Nimko Corner opted 
to free ride on the trademark, “NIMCO” and the 
goodwill created by Nimco Corner.

companies have admitted the fraudulent use of 
trademark and trade dress therefore, a penalty of 

Million on Karachi Nimco was imposed.

PKR 50 Million Penalty on 
Real Estate Developer
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PKR 35 Million Penalty Imposed on 

PKR 30 Million Penalty on Reckitt 
Benckiser

Unilever Pakistan complained about the 
misleading and unsubstantiated advertising 
campaign of Reckitt Benckiser’s product, ‘Dettol 

about the e�ectiveness of Dettol Soap as compared 
to other products available in market.

following four claims as deceptive: 

• ‘Dettol soap kills germs like �u virus up to 
99.9%’;

• ‘24 hours constant protection from germs’ 
followed by disclaimer ‘as per Lab Testing, 
prevents germs (E. Coli and S. Aureus) from 
increasing up to 24 hours’; 

• ‘24 hours protection from germs that spread 
in winters’; 

• ’24 hours germ protection from cold and �u’ 
followed by disclaimer ‘as per Lab Testing, 
prevents germs (E. Coli and S. Aureus) from 

increasing up to 24 hours,’ as deceptive.

While evaluating the e�ectiveness of 
disclaimer, the Commission considered factors 
such as prominence, presentation, placement 
and proximity between the advertising claim and 
the associated disclosure. Whereas, the principle 
regarding disclaimer is that they must be ‘clear and 
conspicuous’ and placed as close as possible.

that Reckitt Benckiser was well aware about the 
legal framework of the Commission, in particular 

available on the record, it seems that with reference 
to the disclaimers, the guidelines provided by the 
Commission through various previous orders 

disseminating false and misleading information to 
the consumers about Dettol Soap.

to the health related claims by the marketers, 
especially those directed towards children and 

great importance, particularly in matters directly 
a�ecting the consumer’s health. 

while advertising ‘Prema Milk’ through Facebook 
Page, was misrepresenting the pronouncement 
of the Order by the Honorable Supreme Court 
of Pakistan. It was also mentioned that a post on 
Facebook page was advertising, ‘Except Prema Milk 
all other samples are found to be un�t for human 
consumption’. 

superiority claims by Prema Milk against other 
brands were mainly relied on the preliminary 
reports submitted before Supreme Court. While 

making claims, information was deliberately 
withheld from consumers that, not just Prema, 
Engro Food’s product ‘Olpers’ was also declared 
hygienic and �t for human consumption.

comparing the pasteurized milk with other 
product such as UHT Milk, Powdered Milk and Tea 
Whitener through ‘hashtags’ was also unjusti�ed. 

deceptive information has serious e�ects not only 
on one competitor but the entire milk producing 
industry.

unsubstantiated marketing campaign, directed 
the company  to desist from deceptive marketing 
practices in future.
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PKR 22.5 Million Penalty on Medical 
Colleges

(PMDC) had named 22 private medical and dental 
colleges, which did not meet the registration 

recognized, or had restrictions placed on them from 

the 22 institutions to have misrepresented their 
recognition through their websites, and omitted 
to communicate about the restriction imposed on 

included: Pak Red Crescent Medical & Dental 
College, Lahore, Mohiuddin Islamic Medical 
College, Mirpur (AJK), Abbottabad International 
Medical College, Abbottabad, Independent 
Medical College, Faisalabad, Women Medical 
College, Abbottabad, Hashmat Medical & Dental 
College, Gujrat, Bhittai Medical & Dental College, 

Mirpurkhas Sindh, (BDS), and AJ&K Medical 

College Mirpurkhas, Women Medical College 
Abbottabd, Pak Red Crescent Medical & Dental 

Act by fraudulently claiming recognition by the 
Pakistan Medical & Dental Council (PMDC) and 

sessions.

No penalty was imposed on the rest of the 
Medical & Dental Colleges due to lack of evidence 
however, they were strongly bond to be careful 
about advertising their status of recognition by 
PMDC.

Catkin Engineering complained about the unfair trading 
conditions included in the tender for procurement and 
installation of ‘Deep Solar Pumping System on Agriculture 

Khyber Pakhtunkhwa Revenue Authority (KPRA); must 

years in solar pumping systems; should have experience 

million completed in last �ve years; and should have test 
bed for veri�cation/testing of solar pumps along with all 

KPRA is the same as obtaining a National Tax Number 
(NTN) from the Federal Board of Revenue (FBR) i.e. a 
person/entity does not have to be actually paying any 
taxes to obtain an NTN.

No Violation of Competition Act seen in Tender for 
Procurement of Deep Solar Pumping System

average turnover requirement, the order stated that 
the PEC recommendation is for the �rm to maintain an 

bidding document requires turnover to be maintained 

Moreover, Catkin Engineering failed to substantiate as to 
how the impugned clause is restrictive of competition and 

value of the project is much bigger.

established that no violation of Sections 3 or 4 of the Act 
was made out in the tender’s clauses.
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that eight various campuses in di�erent sectors of 
Islamabad and Peshawar were fraudulently using 
their trademark, trade name, and other distinctive 
items deceptively.

Hayat Abad Campus Peshawar, University 
Town Campus Peshawar, Canal Road Peshawar, 
and Tarbiyah Schools International Peshawar, 
International Model Tarbiyah Islamabad were using 
the trademarks in its campus, course books and fee 
schedule without any authorization.

Arqam had given Franchising rights to the above 

PKR 10 Million Penalty Imposed on 

mentioned eight schools to run its campuses till 

continued to utilize, publish, print and sell the trade 
name, trademark thus deceiving the general public.

to aforementioned schools, but the respondents 
didn’t avail the opportunity of hearing despite 
several reminders.

parte against the respondents and imposed 
a penalty on the proprietors of respondent 

impeding and obstructing the proceedings before 
the Commission. 

On receiving information that many electric 
wire manufacturing companies were inserting 
cash and cash coupons in electric wire bundles, 
without disclosing to consumers, the Commission 

electricians who generally open the packs whereas 
the end consumer who pays for the coupons, 
remained unaware.

electric cable manufacturers including Dawn 
Cables, G.M. Cables, Fast Cable, Hitech English 
Cables, Pak Muza�ar Cable, Alfa Plus Wire Cable, 
Hi Ace English Cable, Gold Royal Cable, Zafar 
Cable, Nation Cable, Puller Cable, Welcome Cables, 

Cable, Lear Cables and Rana Cables were inserting 
cash coupons of various denominations in the 
packing of their wire bundles and not disclosing it 

PKR 18 Million Penalty on Electric Cable 
Manufacturers for Non Disclosure of 
Hidden Cash Coupon 

anywhere. During the hearings, most of these cable 
manufacturers admitted the wrongdoing and made 
commitments to stop doing so in the future.

electric cable packs without due disclosure as a 

cable manufacturers.

disclose the coupon’s presence and its value 
in their marketing material, and publish four 

newspapers informing the general public about the 

the product packaging.
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Polycon Pakistan �led a complaint that 
Irshad Trading Co. was using its registered 
trademark and brand name for manufacturing, 
marketing and selling water storage tanks, and 
was also misrepresenting itself as a joint venture of 
Polycon.

On the enquiry’s recommendations, show 
cause notice was issued to Irshad trading. During 
the proceedings, Polycon stated that Irshad 
Trading had remained its authorised distributor 

agreement was terminated. However, it continued 
to manufacture, market and sell the products with 

practice when the CCP took notice.

the violation, saying that he had worked as 

PKR 5 Million Penalty on Irshad 
Trading co.

PKR 5 Million Penalty on University 
for Deceptive Claims

brie�y manufactured water tanks using Polycon’s 
trademark even after termination of his distribution 
agreement. He, however, could not provide written 
agreement of a Joint Venture with Polycon.

fraudulently opted to free ride on the trademark, 
tradename and patented products of Polycon and 
falsely claimed to be the Joint Venture Partner 
despite termination of its distribution agreement. 

written agreement between the parties doing 
business together.

In view of the commitment by Irshad 
Trading to avoid such deceptive marketing practice 
in future, the Commission took a lenient view and 

the company to desist from using Polycon’s 
trademark, trade name and products.

institutions in eradicating illiteracy cannot be 
overstated. While private educational institutions 
do have the right to make reasonable pro�ts, they 
cannot be absolved of their responsibilities of 
adhering to the pertinent rules and regulations, 
particularly when their conduct can have serious 
repercussions on the future of students.

the University of Management and Technology 
(UMT) for making false claims regarding its ranking 
and accreditation.

South Asia and best accredited in Pakistan”, “UMT 
School of Business and Economics (SBE) is the 
only business school in Pakistan that has SAQS 
Accreditation”, “UMT is also at the top as per HEC 
ranking in the General Category (medium sized) of 

private sector institutions in Punjab in a row since 

in South Asia.”

only jeopardized the future of students and caused 
�nancial losses to their parents but also harmed the 
business interests of other universities.

During the hearings, the UMT could 
not substantiate these claims, tendered an 
unconditional apology, and made a commitment to 
discontinue making deceptive claims. Henceforth, 
the Commission passed an Order imposing a 

claims regarding its ranking and accreditation in 

!"#$%&'#&$()*)#'$)"*)$
+&("*'$!&*',-.$
/&*0'01#-)12$%3)#'$)%$
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Pakistan Leather International ( JKT) sent a 
formal complaint against Pakistani Leather Jacket 
House for disseminating false and misleading 
information to consumers and harming their 
business interest. JKT alleged that its registered 
trademark, trade dress, and logo was being 
fraudulently used by the Leather Jacket House in its 
marketing material.

the products in question including the leather 
bags bearing the logo and almost same packaging 

slight alterations in the trade dress, the overall 
impression remained deceptive for the consumers. 
Furthermore, trademark was also used without 
authorization due to which the packaging appeared 
similar to that of JKT.

Leather Jacket House Files 
Commitment to Comply

During the hearing, Leather Jacket House 
admitted the violation, saying that although it used 
the packaging material similar to JKT but it has 
already stopped using the old marketing material. 

by Pakistani Leather Jacket House to comply with 
its directions and ordered it to restrain from such 
practices in the future.

of receipt of this order.

newspaper reports that multinational 
pharmaceutical companies had increased prices 

of these concerns, the Commission conducted an 
enquiry and also examined the role of Pharma 

pharma companies, in the reported price increases.

and inspection of Pharma Bureau’s Karachi o� ce 
and impounded the pertinent record.

 As per the enquiry’s �ndings, it appeared that 
the Pharma Bureau and its member undertakings 
were involved in sharing of strategic data and 
commercially sensitive information regarding price, 
cost, demand and they might operate in a collusive 
manner to in�uence pricing policies. However, 
during the hearings, the enquiry team could not 

aside the enquiry’s �ndings and its show cause 
notice to Pharma Bureau for lack of evidence of 
collusive practices.

Show Cause Notice to Pharma 
Bureau Set Aside

Pharma Bureau cannot be held to have violated 
Section 4 of the Act by taking any decision which 
has the object or e�ect of preventing, restricting 
or reducing competition within the relevant 

undertakings and associations remaining vigilant 

competitive practices.
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entire process of procurement undertaken by the Oil 
Companies Advisory Council (OCAC) for procurement of 
Fuel Marking Company in violation of Section 4 of the Act. 

of Interest for Kerosene Marker Programme for Pakistan 
as illegal.

In its order, the Commission also issued broad 
guidelines to all the stakeholders i.e. the OCAC, Ministry 
of Energy (Petroleum Division), OGRA and Hydrocarbon 
Development Regulatory Institute of Pakistan (HDIP), to 
ensure compliance with the provisions of the Act while 
drafting their future tenders as uncompetitive bidding 
process can hamper the competition in the relevant 
market.

after the Transparency International sent a letter to the 
Chairperson of Oil and Gas Regulatory Authority alleging 

from Pakistan Poultry Association (PPA) alleging 
that Farms and Health First were misleading their 
consumers through unsubstantive claims made 
about their product. In the complaint six claims 

concluded that out of six allegations only one is 
made out on, , basis i.e. ‘’the poultry 
products are harmone free’’. 

PPA, during the hearing, acknowledged that no 
harmones are used in the poultry breeding process 
therefore the claim made in the advertisements 
can be considered as true. Furthermore, the 
complaint didn’t mention the injection of growth 
inducing harmones. Nonetheless, the article of Dr. 

Show Cause Notice to ‘Farms and Health 
First’ Set Aside

that the OCAC had awarded Fuel Marking Contract 
for kerosene without any competitive bidding process. 

bidder was managed and controlled by OCAC only and 
no member from the technical committee was taken on 

FMC and the procurement methodology adopted have a 
direct bearing on the �nal price of kerosene.

Fuel Marking Program is to curb adulteration in petroleum 
products, thus enhancing revenues of the Government.

During hearing, OGRA and other technical 
committee members stated that they had not been taken 
on board throughout the procurement process. Whereas, 
OCAC said that it had immediately stopped proceeding 
with the process after the Commission’s notice. 

the Commission in its order did not impose any penalty.

mentioned that in poultry farming no harmones 
are used for growth purposes. Rather, it is the 
environment which is available in the poultry farms 
which facilitates the growth of the poultry. 

Free’ would make the consumers think that the 
competing poultry farmers use harmones in the 
poultry farming and further quoted that ‘Suspicion, 
however, strong it maybe, cannot take place of a 
proof ’.

Hence the show cause notices issued to Farms and 
Health First was set aside.

‘Suspicion, however, 
strong it maybe, 

cannot take place of 
a proof ’.     

Procurement on CCP’s Directions
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Chevron Pakistan Lubricants sent a formal 

Blending is deceiving consumers through its 
electronic and print media advertising campaign 
for its product ZIC. Chevron is the manufacturer 
and supplier of lubricants that are used in passenger 
vehicle, industrial and o� highway equipment and 
machinery.

Blending launched a marketing campaign claiming 
its products to be superior over those of the 
competitors in terms of quality, e� cacy and �tness.

,

false and misleading information to consumers and 
harming the business interest of its competitors. 

On the enquiry’s recommendations, the 

Blending, the importer of ZIC Lubricants, Korea, for 
making unsubstantiated claims about its products 
and, 

complaint from Square Distribution & Marketing 
Systems alleging that the Reckitt Benckiser(RB) was 
misleading consumers about its product ‘Strepsils’ 
as a drug, whereas, it can only be characterized 
as a sweet/candy. It was also alleged that Reckitt 
Benckiser had discontinued the use of the medical 
ingredient in ‘Strepsils’ few years ago but never 
brought this fact to the knowledge of consumers.

‘Stepsils’ was deregistered by the Drug Regulatory 

Benckiser is only allowed to use the brand name 
Strepsils for the food products as confectionary 
manufactured and marketed under the Pure Food 
Act. 

Even after deregisteration RB has not made 
any e�ort to inform its consumers rather advertised 
Stripsils as a medical product to cure a sore throat 

RB is,  , involved in deceptive marketing 
practices.

With obesity becoming an increasingly 
big health concern for many, companies selling 
weight reducing products are making high pro�ts 
by making tall claims regarding e�ectiveness of 

many such claims made by several companies 
manufacturing, distribution or marketing weight 
loss products, which according to them give 
miraculous results within negligible time period 
and without causing any side e�ects.

obesity is being considered as one of the prominent 
causes of death, around the world. Excessive weight 
also causes various other health problems, such as 
diabetes, high cholesterol, high blood pressure, 
coronary heart disease and certain types of cancer 

a show cause notices to major players involved in 
this business.

Enquiry Completed 

Blending

‘Strepsils is just a 
Sweet Candy’, CCP’s 

Enquiry

Beware of Weight 
Loss Products, CCP 

tells consumers

Show Cause Notices Issued
Probing the Matters
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Eastern Products in its complaint accused Master Food Industries for 
copying its registered trademark and packaging along with the genuine color 
scheme, design and get up in the marketing campaigns thereby disseminating 
false and misleading information to the consumers and harming its business 
interest.

fraudulent use of the complainant’s logo, packaging, color scheme, design 
and get up of product, thus potentially harming the goodwill and business 
interest of the complainant.

To the Commission’s show cause notice, Master Food Industries 
admitted to have created a very similar packaging to that of the complainant 
in ignorance to the pertinent laws, but they intended to address the 

packaging and change the marketing campaign in light of the relevant laws.

Nestlé Pakistan complained against Engro Foods for an electronic 
marketing campaign to promote ‘Olper’s Full Cream Milk Powder’. Claims 
were made against ‘Nestle Nido FortiGrow’ that it is not natural milk 
instead a mixture of oil and whitener, having no nutrient value. Moreover, 
in TV Commercials of Engro’s ‘Olper Full Cream Milk Powder’ a yellow 
pack was shown which was easily recognizable to ‘Nido FortiGrow’ hence 

found that:

• creating a false impression regarding the use of vegetable oil that is 
not permitted in respective dairy products

• ‘Nido Product range’ has no nutritional value instead ‘Olper Full 
Cream Milk Powder’ is natural milk

report recommended for initiation of proceedings against Engro Foods 

Master Food Industries to 
Rebrand its Products

Show Cause Notice Issued to 
Engro Foods

The Commission initiated an enquiry against Haier 
Pakistan and DEL Electronics after obtaining 
“Price Control Circular” in a market survey of 

their dealers to sell products at the prices �xed by Haier and DEL 
and stopped them from o�ering any discounts and promotions to 
consumers. In case of the circular’s violation, the dealers were warned 
of serious consequences including suspension of their authorization 
or imposition of �nancial penalty.

Haier’s Lahore o� ce and DEL’s Karachi o� ce to impound the relevant 

the practice of resale price maintenance through their “price control 
policy” by restricting their authorized dealers from selling products 
below the company’s �xed prices. It was also found that under 
these policies, labor rates for the �tting of split AC’s are also �xed 
and no dealer were allowed to give any sort of additional services to 
consumers.

Upon the recommendations of the enquiry report, the 
Commission initiated the proceedings against Haier and DEL under 

DAWN RAID BY THE 
COMMISSION
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Market and Regulatory 

Assessment of the Air Transport Sector 
in Pakistan

and its e�ectiveness in promoting functioning markets that deliver competitive outcomes and a more e� cient resource 
allocation in Pakistan. It discusses key bottlenecks in the air transport sector, and possible avenues for reform. It also 
identi�es and proposes the least restrictive alternatives to those rules, which sti�e competition in the sector by limiting 
entry, strengthening dominance, discriminating between �rms, increasing the cost of competing or facilitating collusion. 

Airport infrastructure supply

Ground handling (ramp and passenger services)

Ancillary services ( fuel, catering)

Airline passenger and cargo services

Recommendations

Research Studies
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solutions to enhance the results of ongoing Government initiatives in this sector. In particular, the study reviews the 
mobile telecommunications market characteristics and regulatory framework and its e�ectiveness in promoting 
functioning markets that deliver competitive outcomes and a more e� cient resource allocation in Pakistan.

•
implement an Long Run Incremental Costs(LRIC) test 

• Develop a general authorization regime separate from the existing licensing regime
• Bring clarity in the circumstances in which the number of operators can be limited, and an auction procedure 

followed, under the licensing regime
• Set as a general rule, the number of operators in the market should only be restricted whenever scarce 

resources (e.g. speci�c radio frequencies), and the authorization regime should be adopted for the remaining 
situations

• Development of a coherent and harmonized regime for public and private Rights of Way(RoW) is also 
recommended, which encourages private investment in infrastructure

• Implementation of a revised framework for the sharing of passive and active infrastructure also suggested, 
which takes into consideration the competition implications of sharing agreements

• Develop a framework clarifying the modes of access and pricing to backhaul spare capacity held by utilities

• Adopting techniques of binding timetables for the release and assignment of spectrum in order to make 
the process more expedite and aligned with market changes, as well as to prevent the awarding of undue 
competitive advantages is recommended

• It is suggested to put in place safeguards against spectrum concentration so as to level the playing �eld 
between operators (e.g. spectrum caps) 

• Consideration of expanding the Spectrum Trading Framework to spectrum holdings that were not subject to 
auctions or Administrative Incentive Pricing(AIP) also proposed

• Consider expanding the Spectrum Trading Framework to include situations where sharing does not depend 
on an agreement by the license

• Consider developing a framework for unlicensed spectrum in line with the orientations provided by the 

• It is recommended to coordinate with the competition rules established in the Competition Act and in the Draft Competition Rules enacted by the MoIT
• It is suggested to eliminate the possibility of the PTA giving exemptions to hardcore horizontal agreements in the telecoms sector 
• An MoU between the CCP and the PTA is also proposed, which clari�es the cooperation modalities in enforcing competition rules in the telecoms sector, 

should the Draft Competition Rules be adopted
• Recommendation has been made to strengthen the institutional guarantees of PTA and Frequency Allocation Board(FAB) in order to strengthen their 

technical independence and ensure the integrity of their decisions
• A suggestion has been made to implement a transparent and technical selection process to appoint board members
• It is suggested to clarify the circumstances in which the Government can directly intervene in telecom markets bypassing PTA and FAB
• It is recommended to undertake a functional review of PTA and FAB to identify areas for making its mandate more e�ective
•

not tend towards e�ective competition; (3) inadequacy of competition law to tackle market failure
• Ensure that the markets with Signi�cant Market Power(SMP) players are periodically reviewed. 
•

regime and a regime for unlicensed spectrum)

based competitors

Recommendations on strengthening spectrum management

Market and Regulatory Assessment of 
Mobile Telecommunications in Pakistan
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Competition Assessment Study

�e study on the ‘Tea Industry in Pakistan’ 
provides a pro�le of the industry, focuses on an 
array of competition issues including market 
development through tea cultivation in the 
country, and market dynamics a�ecting tea 
prices. Pakistan is amongst the major importers 
of tea, the industry depends entirely on imported 
tea, with a negligible quantity of tea is produced 
domestically. In 2017-18, Pakistan imported black 
tea from 17 countries to ful�ll its demand. A major 
challenge faced by the tea industry in Pakistan is 
smuggling from Afghanistan. Under the agreement 
for transit trade, Afghan imports land at Karachi 

port, which is then dispatched for Afghanistan. 
However, instead of entering Afghanistan or even 
after its entry in Afghanistan, the tea is brought 
back to Pakistan. �is smuggled tea is then sold 
in the local market along with the legally imported 
tea. �e import cost of tea imported for Pakistan 
is estimated to be around 32% greater than tea 
imported for Afghanistan due to the various taxes 
paid by domestic importers. �e study purposes of 
various prospects for improving competition in the 
tea market.

• A combination of tax and enforcement tools can help control smuggling. By 
decreasing the cost of legal imports, the smuggling trade can be made less 
attractive

• To control the selling of Afghanistan-bound tea in the Pakistani market – the 
national interest clause in the transit trade agreement may be used to limit the 
import in excess of Afghan consumption, which hurts the domestic market. 

• �e task to devise policy and action plan for indigenous production of tea and 
its trade may be assigned to a ‘Tea Wing’ to be created within the Ministry of 
National Food Security & Research(MNFS&R).

• KPK and AJK* governments may tap the immense potential for employment and 
income generation through tea cultivation. Commercialization of tea projects 
through public-private partnerships should be considered by federal, provincial 
and AJK governments. Ensuring long term availability of land to potential 
investors is inevitable for the success of the tea-growing initiative.

Recommendations

�e import cost 
of tea imported 
for Pakistan is 
estimated to 

be around 32% 
greater than 
tea imported 

for Afghanistan 
due to the 

various taxes 
paid by domestic 

importers

Market 
Dynamics 
A�ecting Tea 
Prices Examined
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Competition Assessment Study

wheat �our industry in Pakistan from a competition 
perspective. It examines the production of wheat 
and food security issues including the provincial 

changes in national demand and supply, and price 
conditions. It has been found that the Flour Mills 
Association has been publicizing and sharing 
the price of wheat products such as maida, suji, 

involvement of the Association should not be there 
to maintain price uniformity or price increases. 

1. Wheat procurement and storage.

2. Regulation of the value chain

3. Credit

Recommendations

B. Farm to Market Improvements

Value Chain 
of the Wheat 
Flour Industry 
Explored

1. Agriculture policy 

2. Agricultural research and its 
dissemination

3. Quality of seeds

4. Digitizing information systems

income distribution as small farmers seldom have 
surplus wheat, thus, the support price contributes 

to raising the gap in productivity and income 
inequality. A review of the regulatory framework 
indicates that the present system of wheat 
procurement and quota has generated excess 
production capacity and ‘ghost mills’ (which are 
actually not in production but sell their allocated 
government wheat quota to other mills). Besides 
the system is expensive and has ine� ciencies. Its 
positive impact for both farmers and consumers 
i.e. for whom the whole system was designed, is 

to enhance productivity and competition in the 
wheat �our market after a thorough analysis of 

Report highlights the need for revisiting policies; 
introduce reforms in the governance system and 
institutions that shape the market. 
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A review of the 
regulatory framework 

indicates that the 
present system of wheat 
procurement and quota 

has generated excess 
production capacity

and ‘ghost mills’ 
(which are actually 

not in production but 
sell their allocated 
government wheat 

quota to other mills)

4. Infrastructure for market development

5. Agricultural Futures Market

6. Documentation of milling businesses and Quality

7. Converting Special Economic Zones into an opportunity

8. Promoting the Rights of Consumers
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Competition Advocacy

Keeping in view the importance of 
social media for improving public outreach, 
the Commission launched its o� cial Twitter 
account to establish a direct link for better 
communication with the stakeholders and 
consumers. Under its advocacy mandate, CCP 
keeps the general public informed about its 
performance in enforcement and advocacy 

further expand its outreach among the masses.

CCP_Pakistan is primarily for information 
dissemination and its followers shall instantly 
receive updates on enforcement actions, 
merger approvals, press statements, advocacy 
events, and information about other pertinent 
developments.

With the successful launch 
of its o� cial Twitter account, 
the Commission is focussed 
on exploring more avenues 
of communication with the 
consumers through virtual 
media. Realising the fact that 
creative visual content can leave 
a lasting imprint on the viewers’ 
mind, the Commission’s 
Advocacy Department is 
developing video/visual 
material i.e. documentaries, 

CCP’s enforcement orders. All 
the creative work is being done 

Graphic Designers.

!!"#$%#&'())*+,#-!!"."/0(1)/% Advocacy 
Via 

Digital Means



Competition Commission of Pakistan

Open Hearing

‘E�ective Utilization of Crop 
Residues’ Recommended

shortage of wheat straw in the market and conducted an Open Hearing on 

Vadiyya Khalil, and included the Members Dr. Shahzad Ansar, Dr. Muhammad 
Saleem, Ms. Shaista Bano and Ms. Bushra Naz Malik. Various stakeholders 
associated with di�erent industries such as paper manufacturing, livestock, 
dairy milk and fertiliser attended the hearing.

During the hearing, small livestock farmers revealed that since wheat 
straw is an essential component of cattle’s fodder therefore any shortage in its 
supply or cost has direct and pronounced impact on small players like them. 

prices of wheat straw, owing to which they were facing serious problems in 
running the mills and selling the paper at a�ordable rates.

Commission will play its due role in addressing the competition issues in the 
sector. 

in the country held an open hearing at Lahore to take the opinion of the 
stakeholders on the issue. In its Opinion, issued after the open hearing, the 
Commission gave important recommendations including a complete ban on 
the burning of wheat straw in the �elds and as a fuel for producing power. 

only a�ects livelihoods of persons associated with these units but also has 
repercussions on competition in the sector since only two mills producing 

shortage of wheat straw will have profound impact on public procurement 
and education budgets as provincial textbook boards procure mostly from 
local industry which produces low quality paper for printing of course books 
for students of government schools.

generation of power. “We are cognizant of the fact that the GoP under the 
Alternate Energy Development Board’s Policy for Development of Renewable 

improve the energy mix of the country. However, we are of the opinion 
that this should not be at the cost of depriving the essential sectors of an 
important input i.e. wheat straw without which their survival is at stake,” said 
the Opinion.

Furthermore, the Commission said that for the purpose of biofuel/

are in surplus and are equivalent to or have a higher energy potential than 
wheat straw which include rice straw, cotton stalk, bagasse, sugar trash and 
maize stalk etc.

have formulated comprehensive strategies to manage this scarce resource in 
order for its optimal utilization. “Based on the urgency of the matter as a short 
term measure, we recommend that the respective provincial governments 
should outrightly ban the burning of wheat straw on the �eld and as fuel.”

essential products and their prices are �xed by district governments. Since 
wheat straw is a major input for these sectors, it is imperative that its hoarding 
should be prevented. Under their respective Registration of Godowns Acts, 
the provincial governments of Punjab and Sindh may direct their Agriculture 
Departments to maintain records w.r.t to movement of wheat straw in and 
out of the godowns. Provincial Governments may take immediate action 
against any elements involved in hoarding under the relevant laws.

international examples, the GoP needs to formulate a comprehensive policy 
for the e�ective utilization of crop residues including wheat straw which 

needs to encourage research & development to �nd innovative solutions to 

Reduction in wastage of wheat straw along with other crop residues would 
enhance their availability to be utilized as bio fuel.

Opinion Issued on Shortage of Wheat Straw
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A batch of ten o� cers of the Commission 

capacity building initiative under the International 
Cooperation Program of the Government of 
Korea, the Korean International Cooperation 
Agency (KOICA) and the Korea Fair Competition 
Federation (KFCF). 

competition enforcement; economic analysis in 

research and mergers; advocacy; and competition 
compliance. 

14 lectures and �ve workshops. Starting from 
introduction of KFTC, the lectures covered a range 
of topics such as; privatization of state monopoly 
and role of competition authorities, Compliance 

tools to detect cartels, bid rigging indicator analysis 

implications from Merger Control Regime in Korea. 

historical Gyeongbokgung Palace and a tour to 

including the o� cials of KFTC, KFCF and KOFAIR 
extended great hospitality and facilitation to the 
participants of the fellowship programme.

CCP O� cers Trained On Competition Law in South Korea

Capacity Building
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PAKISTAN ‘DECENT WORK’ 
FOR COMPETITION

Labour is a key factor of production, its characteristics 
e.g. education, skilfulness and productivity play an 
important role in the determination of competitiveness 
in the markets and ultimately in the economic growth. 

Nevertheless, an edge at competition can be obtained by oppressing 

may be attained with extended working hours; cost and pro�t can be 
increased by paying lower than the living wage, expenses can be reduced 
by ignoring health and safety arrangements and so on. However, the 

relationship between labour rights and sustainable development, where 
both reinforce each other in the long run. It has to be recognised that 
the “People are not the how of development, not mere tools which can 

Among others, this calls for forward looking legal frameworks having 
workers’ rights at their core. 

� e Importance for Pakistan

in Pakistan, which include:

To ful�l the above obligations, it is necessary that an understanding be 
developed about the vast canvas within which the competition takes place 

rights are pushed back for the sake of competition, which perpetuates 

largest labour force in the world.

(Figure 1). Pakistan also has a growing labour force, which is an opportunity 

challenge to provide adequate employment opportunities and create a 
decent work environment by protecting labour standards.

What are Labour Standards?

International labour standards (ILS) are a part of international 
conventions and recommendations, which represent the international 
consensus on minimum best practices. When rati�ed by member countries, 
they become binding legal obligations in national and international 
law. Afterwards, at the national level, the standards are set by laws and 
regulations relating to labour. Labour standards, as basic rules govern as 
to how people are treated in a working environment. At local, national and 
international levels, labour standards cover basic human rights at work e.g. 
occupational safety & health, and wages.

Why Decent Work?

Decent work is considered as a right for all those who work, including 
those in the informal economy. According to ILO, ‘Decent work’ “sums up 
the aspirations of people in their working lives. It involves opportunities for 
work that is productive and delivers a fair income, security in the workplace 
and social protection for families, better prospects for personal development 
and social integration, freedom for people to express their concerns, 
organize and participate in the decisions that a�ect their lives and equality 
of opportunity and treatment for all women and men.” Brie�y, the promotion 
and protection of decent work involves e�orts and laws for:

Views, Reviews & Contributions
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As a background, it is added here that while realizing the importance 
of labour, in 1998, the ILO that is a tripartite organisation of governments, 
trade unions and companies, came up with the ‘Declaration on Fundamental 
Principles and Rights at Work’. With or without rati�cation, the ILO 
members agree to respect and promote these CLS:

through the Global Supply Chains (GSCs). Pakistan is no exception to the 
trend in developing Asian countries to take advantage of growing and cheap 
labour for integrating into GSCs. GSCs lower entry barriers to export markets 

between the buyers at the top of GSCs and their suppliers below allow MNCs 
to impose low production prices that contribute to compromises on decent 
work such as safety, fair wages and social protection. In the textiles and 

relationship between the declining respect for workers’ rights and a decline 
in the price paid for apparel imported by international brands into the USA. 

and labor/workers’ rights. In the �rst process, trade agreements and GSCs 

other side has social clauses in trade agreements, corporate responsibility 
programs and labour relations legislations, which protect and improve 

determines the �nal outcome i.e. a race to the bottom or climb to the top.

� e Challenges Facing Pakistan

ILO’s decent work indicators for Pakistan show several alarming 

remained stagnant or depict only a marginal improvement. Pakistan is facing 
issues relating to the workers’ rights such as prevailing wages are about 38% 
of the living wage. Workers face bad working conditions, low productivity 
development, gender based discrimination in wages, promotions and 
placements.

Some of the challenges are:

rati�cation of wage conventions; lacunas in laws relating to Industrial 
Relations; gaps in implementation of existing laws; and a large undocumented 
informal economy, where �rms are not regulated for workers’ rights.

What do we conclude?

1 https://www.ohchr.org/EN/Issues/Development/Pages/DevelopmentIndex.aspx

2 Article 11 prohibits all forms of slavery, forced labour and child labour; Article 17 
provides for a fundamental right to exercise the freedom of association and the right to 
form unions; Article 18 proscribes the right to enter upon any lawful profession, trade 

conditions of work, and for maternity bene�ts for women in employment.

3

4 SDGs are a collection of 17 global goals as a “blueprint to achieve a better and more 
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Indicator

Share of adult population with advanced education (%) 6.4

78.8

22.1

50.7

78.3

21.9

6.4

41.6

62.1

19.1

1.3

1.3

1.1

31.1

36.7
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8940

7854

1.3

7.3

78.7

23.2

50.1
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22.8

40.1

59.7

20.0

4.0

4.0

3.9

30.9

36.1
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12250

8.4

80.4

21.9

48.9

77.2

20.9

4.2

40.0

61.3

18.3

7.9

8.2

6.8
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35.2
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19270

17363

22.7

1.7

3.1

5.6

1.3

Labour force participation rate, men (%)

Labour force participation rate, women (%)

Youth labour force participation rate (%)

Youth labour force participation rate, men (%)

Youth labour force participation rate, women (%)

Youth unemployment rate (%)

Youth unemployment rate, men (%)

Youth unemployment rate, women (%)

Mean weekly hours actually worked per employed person

Trade union density rate (%)

2010 2014 2018



 Contributions || Competition Commission of Pakistan

The Current Account (CA) of balance of payments 
is an important indicator of the economic 

di�erence between exports and import plus 
net investment income from abroad plus net transfer payments 
(including foreign aid and remittances). CA de�cit occurs when the 
value of imports exceeds the value of exports and the country is a 
net importer. If the CA is surplus for a country, it is a net lender, 
whereas it is a net borrower in case of a CA de�cit. Increase in the 
value of exports has a favourable impact on the current account 
balance. However this increase must be greater than the increase in 
the value of imports. Further the imports of a country depend upon 
production capacity and the domestic demand. If the domestic 
producers are unable to meet the domestic demand of goods and 
services, the country has to rely on imports to meet the demand. 
High volume of imports, import of energy products such as oil 
and gas and capital products are factors that contribute to CA 
de�cit. Furthermore if a country is facing CA de�cit, it means that 
it is spending more than its income. Collectively the government, 
�rms and consumers are spending more than their earnings from 
domestic production and net foreign investment.  

Pakistan’s economy has faced periods of high CA de�cit, 
where the major contributor of this de�cit has been the trade 
de�cit. Pakistan’s exports have concentrated on low value goods, 
agricultural products, and raw materials whereas the imports have 
consisted of capital goods such as machinery and equipment, 
oil and other petroleum products, and consumer durable goods. 
Coupled with high dependency on workers remittances, the CA has 
remained negative. Table 1 below shows selected macroeconomic 
variables depicting the performance of the economy from Fiscal 
Year (FY) 16 to Fiscal Year 19. When comparing FY18 with FY19, 
the CA de�cit, as a percentage of the GDP has shown signi�cant 
improvement.

Understanding 

Pakistan’s Current 
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possible as a result of raising the interest rates, 
devaluing the Pak rupee and undertaking 
regulatory measures to contain the imports. 
In addition the workers remittances have also 
shown improvement resulting in improvement 

the CA of goods and services (exports and 

Table 2, shows the CA balance comparison 

responsible for the CA de�cit situation in Pakistan. 
Historically, the savings have remained low leading 

on consumption thus resulting in low savings, and 
domestic investment consequently has su�ered. A 
comparison with other regional countries shows 

GDP ratio was low but comparable to other regional 
economies. However in the last three decades 
where these other economies performed better and 
saved more of their income, we focused on higher 
consumption. One of the factors responsible for low 
savings has been the growing public debt. Further 
falling exports is an important factor responsible 

reasonable level however later the exports started 
to continuously fall. 

Exports in turn depend upon a number of 
factors such as exchange and interest rate, cost 
of production (in�ation in the economy), energy 
availability, favourable regulatory framework to 
boost exports, �scal incentives, competitiveness of 
goods and services in the international markets, and 

major factors that have contributed to low exports 
growth and rising imports in Pakistan include low 
value addition of export goods, export of primary 
products, few export markets, energy shortage, 
high interest rate, in�ation, and low investment. 
Import data analysis shows that imports have been 
curtailed and from FY18 onwards the imports have 

led to reducing the CA de�cit, however the exports 
have not shown marked improvement. 

international trade and CA balance but also as 

a major contributor to economic growth and 
development, demands that export promotion is 

to boost the exports and this will be possible 
through successful trade negotiations with major 
economies, rising global consumer demand, and 
through favourable investment policies to attract 
foreign investment. Free trade agreement (FTA) 
with China and other preferential trade agreements 
with other regional countries may also boost the 
exports. Where the import of many consumer 
goods and �nished products has been curtailed 
through regulatory duties and exchange rate 
depreciation, the domestic companies must step in 
to �ll in the demand in the short to medium term. 
Likewise exchange rate depreciation is also a move 

of such organizations should be on innovation, use 
of improved and modern technology, thus working 
as a catalyst for the revival of exports and also the 
economic activity.

FY16

Real GDP1 4.6
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Industry

Services

Private Sector Credit2

CPI In�ation1
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FY16
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2.9
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5.2

2.2

4.6

6.5
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4.2

67.0

5.5

3.9

4.9

6.2

14.9

3.9
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6.2

3.8

7.6

6.5
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68.0

3.3

0.8

1.4

4.7

11.6

7.3

84.8
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DATA PROTECTION

Introduction

Eexception to the trend, albeit at a slower pace. According to a World Bank report 

and Sri Lanka said that taxes and trade barriers in export markets are among their main challenges.

this enabling environment is data protection and privacy. 

Buyers often do not know the identity and location of an online retailer and vice versa. Given 
the paperless nature of transactions, it is crucial to have mechanisms in place for the identi�cation 
of parties and transaction authentication. Unless one is dealing with an internationally reputable 
company (Amazon, etc.), a lack of trust between buyers and sellers will exist.

A lack of awareness and information raises consumers suspicion about their data. News 
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headlines regarding data leaks further dampen consumer con�dence. In a CIGI-Ipsos online survey 
of 24,225 internet users in 24 developed and developing countries, 22% of online respondents said 
they never shop online. Of these, 49% gave lack of trust as the reason.  �is “mistrust” is a strong 
barrier for electronic transactions. As a classical example of asymmetric information, consumers 
eventually stop making e-purchases and therefore the market shrinks.

Building trust in cross border e-transactions is not easy. Firstly, consumer protection and 
dispute resolution mechanisms di�er in countries. �ese may be disadvantageous to one of the 
parties or may not provide enough legal cover to consumers for instance in areas like e-payment 
security. Secondly, 

consumers are not aware of a foreign country’s legal system and the allied legal remedies 
they may o�er. Finally, market access regulations such as taxes, duties, and possible competition 
concerns like geo-blocking may be an impediment requiring multiple stakeholders to act in tandem. 
Online transactions are impersonal in nature and the trust gap can be bridged through legitimacy 
and credibility of electronic transactions. Establishing the validity of these transactions requires the 
collection of a large amount of personal data.

Data Protection

Buyers are asked to divulge personal details like their banking details, credit card or other 
payment information - phone numbers, email IDs, physical mailing addresses etc to online retailers/
platforms. �is makes them “digitally vulnerable” to issues of cybersecurity, identity theft and �nancial 
loss. Hence, there could be potential misuse of personal information or data harvesting. �erefore, 
these facts highlight the need for data protection regulation. Having data privacy and protection 
regulations in place is also important as many of the tech giants derive considerable revenue from 
harvesting and monetising people’s personal data to provide “targeted” advertising services under 
the guise of personalized services. 

In this context, governments have started focusing on consumer and data protection laws. �e 
term “data protection” although heard more frequently today from regulators and privacy groups, 
has been around for a few decades. “Established in the 1960s and 1970s in response to the increased 
use of computing and databases, re-enlivened in the 1990s as a response to the trade of personal 
information and new market opportunities, it is now becoming much more complex.” 

�ere has been a perennial debate between “self-regulation” and “government regulation” in 
the data/consumer protection realm. Self-regulation relies on the market mechanism to “self-correct” 
e�ciently. Conversely, government regulation advocates state intervention in markets. Its pertinent 
to mention that these approaches cannot be studied in isolation. Various historical, cultural and 
political events have shaped data/consumer protection policy making.

Despite increasing recognition for and awareness of the right to privacy and data protection 
across the world, legal and institutional processes and infrastructure to support the protection of 
rights is still fragmented. Some parts of the world are quite advanced; others su�er from either a lack 
of regulatory and legal frameworks, and the remaining from poor implementation and enforcement. 

Data protection and privacy regulations require a delicate balance between adequate levels 
of protection and su�cient degree of freedom for e-Commerce activity. In its 2016 report, Data 
Protection Regulations and International Data Flows: Implications for Trade and Development, 
UNCTAD proposes principle-based regulation. �e OECD has its privacy principles.  

In the last decade, the digital economy has started posing serious consumer privacy/
protection challenges. Most countries have consumer protection legislation in place. UNCTAD �nds 
that around 52% of countries have relevant online consumer protection regulation. Around 78% of 
countries have e-transaction laws in place and 58% have privacy laws.  Other compliance tools are 
also gaining prominence. �e International Organization for Standardization (ISO), �rst published 
guidelines for B2C e-commerce in 2013.
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Even “market” proponents like the US, have been forced to draft legislations like the California 

Customers can potentially stop an online retailer from sharing data with third parties. Users can 
object to their data being shared with marketers. Data subjects can prevent their pro�ling based on 
their personal data.

appropriate Personal Data Protection Regulations based on GDPR. Governance frameworks need to 
account for the changing digital landscape. Practical solutions such as empowering the Trade Dispute 

must keep abreast with the latest technological developments and accordingly update consumer/
data protection laws. Cross border collaboration between agencies should be encouraged, preferably 

1

2

3

4 OECD Privacy Principles, online at https://oecdprivacy.org/ 

United Nations Conference on Trade and Development (UNCTAD), “Summary of Adoption of 

6

7

PROTECTIONBILLOctober18Draft.pdf 
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3(a). Unreasonable 
increase in prices

SECTION 3
Abuse of Dominant Position

Listen! limit the production. 
We will increase the price 
when they need it badly

1. No undertaking shall 
enter into a merger which 

substantially lessens 
competition by creating or 
strenghtening a dominant 
position in relavent market

SECTION 11 Something big must be 
happening in corporate 
acquisitions

2(e).  Bid Rigging

Ladies and gentlemen, let’s 
collaborate for our shared interests 

SECTION 4

SECTION 10

2(d). Fraudulent use of 
another’s Trademark, 
Firm name, or Product 
labeling or Packaging

You’re wearing almost the same cap as mine. 
Are we wearing the same brand?

Prohibited Agreements

Deceptive Marketing Practices

Approval of Mergers

Competition in Love Sector
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Deceptive 
Claims




